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About De Novo

De Novo is a bi-monthly publication of the Colorado Association of Legal Support Staff (CALSS), published in odd-numbered months.  Deadline for submission is the 15th day of the month preceding publication (i.e., February 15 for the March issue).. 

The information in this publication is intended for general guidance, and should not be construed as legal advice.  CALSS accepts no responsibility for loss to any person or entity as a result of action or inaction based on the use of any information in this publication.

Articles that appear in De Novo do not necessarily reflect the view of CALSS, nor does their publication constitute an endorsement. 

An annual subscription to De Novo is provided to members of CALSS as part of their membership dues.  Printed copies may be obtained from the editor.

All correspondence regarding content should be directed to the editor.  Original articles may be submitted for publication, as well as reprints of previously published articles.  In the latter case, please include author and publication information so appropriate reprinting permission may be obtained. 
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From the Editor

The De Novo is short this month – not because summer is here and I am energetically applying my time to outdoor activities or lazing on the beach.  No, simple computer problems have reduced the availability of articles for publication.  I hope to be on track once again next month.  However, as always, we try to provide articles that we hope will interest you, inform you, motivate you and inspire you – maybe even two, three or all of those.  We also hope that the articles in the De Novo increase your knowledge of the legal profession and the business world and make you a better, more productive employee. In addition to the article from Janet Ellen Raasch in this issue, the Grammar Queen is back this month with an article on a common grammar mistake.

I am always looking for contributors to the De Novo.  If you would like to submit an article to be considered for publication, please contact me at asalek@klmtaxlaw.com.  I would love to hear from you about your passion for your work, about a learning experience you had which would be of help to others, or about matters of general interest to De Novo readers. 
[image: image2.wmf]
May is the month of Memorial Day, when we honor our fallen men and women who died in the service of their country.  We remember and honor those who fell in all of the wars, but it seems as though every one of us has been touched by the loss of a friend or a family member in Vietnam, Iraq or Afghanistan.  I think, in a way, my life is less rich for never having known the young man who was my first cousin once removed who died in Iraq.  Please take a moment to remember and to pay respect to all of the honored departed.









Ann Salek, De Novo Editor

************************************************************************
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THE GRAMMAR QUEEN, by Darlene Johnson


If little things drive you crazy, you’ll be crazy all the time. That’s what my mother says, and it is so true. This month, the little thing that is driving me crazy is the word “different” — not really the word itself, but how it is used.


Allow me to explain. How many times have you heard something like this: “Our second daughter is really different than her sister.” Ooh, that drives me crazy. The girl is not different than her sister; she’s different from her sister. “Different from” is a matter of general comparison. Tea is different from coffee. Dogs are different from cats. Shampoo is different from mouthwash. (I can tell you that emphatically because of an unfortunate incident I had back in high school, when I mistook the blue shampoo for the blue mouthwash.)


There is a situation where it is correct to use “different than,” and it goes something like this:

Mary (rolling her eyes): “Boy, my husband is really different.”

Darlene: “Well, my husband is even more different than yours is.”

It has limited applications, but when used correctly, “different than” is a matter of degree. If Mary’s husband is helpful, mine might be more helpful than hers; if hers is annoying, mine might be more annoying than hers; and if hers is different, mine might be more different than hers.

However, my husband is different from me because I, of course, am normal.

Darlene Johnson is the Managing Editor at Continuing Legal Education in Colorado, Inc.  When she is not busy making sure that all the i’s are dotted and the t’s are crossed, Darlene enjoys baking scones and spending time with her husband and daughter.  She says she can still taste that shampoo.  Please send your grammar questions to Darlene at djohnson@cobar.org to be answered in this column, or contact the Editor to submit a question.  
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2010 LMA Annual Conference

To be held in Denver

By Janet Ellen Raasch

Legal marketing professionals and lawyers – get ready for the rarefied air and spectacular mountain views of the Mile High City!  The Legal Marketing Association will hold its 2010 Annual Conference March 10-13 in Denver, Colorado.

LMA Annual Conferences feature presentations by the top thought leaders in legal marketing and offer networking opportunities with a wide range of savvy legal marketers and practitioners from around the country – and the world.

Executive Director Betsi Roach traveled to Denver April 14 – hard on the heels of the 2009 conference -- to build enthusiasm for the 2010 conference among members of the Rocky Mountain Chapter (www.legalmarketing.org/rockymountain).  As part of this process, she provided a synopsis of LMA’s 2008 accomplishments, 2009 agenda and strategic plan going forward.

LMA is dedicated to serving the needs and maintaining the professional standards of individuals involved in marketing within the global legal profession.  The association has 3,200 members who participate in 18 chapters and 24 smaller city groups.

“In 2008, LMA launched many successful initiatives,” said Roach.  “These include a collection of best practices for chapter leaders, benchmark research on careers and compensation, the LMA Connect networking system (to replace the outdated listserv) and new member affinity programs (including health insurance).  We saw a 50 percent increase in submissions for our awards program -- the Your Honor Awards.

“LMA also made significant inroads on the education front,” said Roach, “launching distance learning programs on effective business writing and public relations writing.  We offered monthly webinars and published white papers on competitive intelligence, social networking, international perspectives and ‘green’ practices.  Links to all of these resources can be found at www.legalmarketing.org.”

In addition, the LMA Strategic Planning Task Force unveiled its Strategic Plan in 2008.  As part of this plan, LMA will work towards providing:

A cohesive global legal marketing community,

Respected thought leadership,

Ongoing learning opportunities, and

Effective operational infrastructure (staff, technology, resources and governance).
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“Due to the economy, LMA is facing the same financial constraints as its members,” said Roach.  “As a result, our focus for 2009 includes phrases like ‘prudent financial stewardship’, ‘measured plan implementation’ and ‘timely value enhancements’.  To acknowledge financial hardship, we have turned our attention to volume pricing models and professional development programs focused on careers in transition.”

David Freeman continued the presentation with a preview of plans for the 2010 LMA Annual Conference in Denver – polling attendees for their input on venues and speakers.  (If you would like to contribute to conference plans, please contact Freeman directly at dfreeman@davidfreemanconsulting.com.)  He and Erin Meszaros of Bryan Cave Powell Goldstein are co-chairs of the 2010 LMA Annual Conference.

Also addressing the Chapter was a panel of local members who attended the 2009 LMA Annual Conference – Kim Kaminski of Rothgerber, Johnson & Lyons; Kim Coey of Sherman & Howard; Amy Morfas of Faegre & Benson; and Eric Schwartz of Holme Roberts & Owen.  These speakers drummed up enthusiasm for 2010 by providing useful summaries of some of the sessions from 2009.

General Session speakers for the 2009 LMA Annual Conference, held at Gaylord National Resort & Convention Center in National Harbor, Maryland, were James Carville and Mary Matalin, political consultants; Peter Sheahan, speaker and author on workforce trends and generational change; and Arianna Huffington, a nationally syndicated columnist and editor-in-chief of The Huffington Post.

Panelists provided a synopsis of these sessions:

Web 2.0:  Discover the Ten Web Sites Defining the New Internet – Legal Edition.  This session covered social content and networking sites, plus tools like Google Analytics and SEO.

Changing the Way Firms Talk to Clients:  A Real, Live Client Feedback Interview.  This session covered client interview buy-in, preparation, process and follow-through.

Knowledge is Power:  Using Knowledge Management to Boost Business Development and Bring More to Clients.  This session covered knowledge management for law practice, business development and competitive intelligence.

Overcoming the Production Trap.  This session covered how law firm marketers can develop key relationships in order to be perceived as strategic leaders (not “gofers”) within their firms.
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Mission Possible 2.  This session covered the use of competitive intelligence tools to collect competitive data and information, conduct analysis and use the results in strategic decision-making.

Thought Leadership:  The New Frontier of Strategic Marketing.  This session covered how to become a thought leader in a niche using tools like primary research, published white papers on ongoing issues tracking.

The Right Information at the Right Time:  Tools for Today’s Rainmakers.  This session covered how to identify and capitalize on market opportunities using competitive intelligence tools like Sharepoint, client pages, intranets, extranets and ERM.

Step Up Your Leadership!  This session covered how marketers can evaluate themselves as leaders in their law firms – including identification and elimination of behaviors that block their growth.

Fast Forward 2.  This session covered how Leonard Street & Deinard used an innovative coaching program to dramatically increase revenues over two years.

Emergence & Benefit of Social Networking for Legal Professionals.  This session covered the role of ubiquitous online social networks as the future of marketing, lead generation, collaborative decision-making and peer-to-peer networking.

Legal Transformation Study – Your 20/20 Vision of the Future.  This session identified key trends and uncertainties in the legal marketplace and presented four provocative future scenarios of how legal services may be delivered in 2020.

Year after year, LMA membership offers a wealth of educational and networking opportunities for legal marketing professionals and lawyers.  Take advantage of these opportunities daily online, monthly in person via local chapter and city programs, and in March 2010 in person at the LMA Annual Conference in Denver -- The Mile High City!

Janet Ellen Raasch is a writer, ghostwriter and blogger (www.constantcontentblog.com) who works closely with professional services providers – especially lawyers, law firms, legal consultants and legal professionals – to help them achieve name recognition and new business through publication of keyword-rich content for the Internet as well as articles and books for print.  She has submitted a number of articles to De Novo.  She can be reached at (303) 399-5041 or jeraasch@msn.com.
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~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

CALSS Executive Committee:

Pauli Ingwersen, PLS (President)


Sherill Mullins (Secretary)

Phone:  719-475-6487



Phone:  303-861-5300

Fax:  719-634-2461




Fax:  303-861-2746

pingwersen@hollandhart.com


smullins@inmanflynn.com 

Ginny Schermerhorn (President-Elect)

Carol Donahue (Treasurer)

Phone:  303-320-0509



Phone:  303-866-0663

Fax:






Fax:  303-720-0527

vschermerhorn@sgrllc.com



carol.donahue@hro.com 

Tava Davis (Vice President)



Ginny Lee (Parliamentarian)

Phone:  303-295-8183



Phone:  720-946-4743

Fax:  303-972-6507




Fax:  303-825-0434

tdavis@hollandhart.com



glee@kcfpc.com 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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Ann Salek, Editor

Denver, Colorado 80201-2835



Phone: 303-832-1900

Be sure to visit the CALSS web site at www.calss.org
Fax: 303-863-0412
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